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International Business Management
Dr. Nailah Ayub 

	Course Name                        
	International Business Management

	Course No.                            
	BUS422

	Office (Building/Room No.)
	Building 2/ Room 2223 

	Class meetings
	Sunday; Tuesday; Thursday

	E-mail
	nakram@kau.edu.sa


	Office Hours
	Day

Sunday, Tuesday, Thursday
Wednesday

	Time

10:00-11:00am and 1:00-2:00pm
10:00-2:00



Course Description: 

International Management issues and dimensions; concepts of inter-regional and International Trade, International Management; International Trade - Theories, Economic Growth and Trade, Gains from Trade, Barriers to trade; International Management-Conceptual Framework, Global Environment, Policy Framework, Market Selection and Segmentation; Management Research, Market Development and Export Promotion, Global Environment.
Course Objectives:

The course aims to deal with various components, issues and dimensions of international Management. 

· To provide an over view of the means of conducting international business with emphasis on what makes international business conditions different from domestic ones, And the Ability of recognizing international environment and to Enhance the ability to recognize world situation. To study the control systems in multinational corporations.

· To guide the students towards learning the dimensions and critical issues involved in international Management
· The course participants will become more familiar with the nature and practices of international Management. They should feel equally confident to be able to distinguish international Management mechanics from the domestic Management models and approaches.

Course Content:

	Chapter-1 
	International Business: An Overview

	Chapter-2   
	The cultural environments

	Chapter-3   
	The political and legal environments

	Chapter-4   
	The economic environments

	Chapter-5
Chapter-11   
	Globalization and Society

International Business Strategy

	Chapter-16
	Marketing Globally


Assessment Methods

Course assessment will take the form of written examination (mid-term and final), assignments/homework, quizzes and report writing. The distribution of marks is as below;

1. Exams

a. 1st Mid-term   (20 Marks) Ch-1+2 
b. 2nd Exam        (20 Marks) Ch-3+4   
c. Final              (40Marks) Ch-5+11+16
2. Project (20 Marks) 

Whether it is the assignment/homework or the examination you should bear the following points in mind: 
· Credit will be given for the use of conceptual constructs applied during the execution of the given piece of work which aids analysis of the issues under discussion.
· Wherever appropriate, relevant examples should be used to illustrate the main points or arguments being made. Examples help illuminate and give depth to arguments propounded. Examples may be taken from textbooks, lecture notes, journals and newspapers, or from your own experience, if any.
Do not regurgitate the lecture notes when answering a question. You are expected not only to simply show an understanding of the problem but also synthesize, prioritize and analyze the material at your disposal in relation to the problem set and in so doing provide logical solutions.
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